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BAPA (Advertising Producers Association)

APA is an UK based association with members in all facets of commercial production -
production companies, editing, postproduction, music production, etc... Member
companies included in their rosters are famous directors, SFX specialists, editors,
composers and other creative talent. The APA advises its member on issues such as
production, contracts, copyrights as well as provide training programs. They also
organize the “APA 50”, compiling the 50 best commercials from the year. The “APA
50” event is held at the V&A Museum in September and then travels the world at
screenings, published in book format and DVD as well. APA is a member of CFPE, the
organizer of the Young Directors Award.
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Advertising Producers Association
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HMshots

“shots” is a bridge between creative talent and advertising agencies. Their bimonthly
publication of the same name introduces the latesttelevision commercial, music video
and other works and brings thelatest news and inspiration to it's readership of over
40,000 in the film industry. Using its magazine, DVD and web formats, shots brings
the best from around the world picked from about 1000 submitted entries every 2
months. shots is also one of the organizers of the Cannes Lions festival.
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BMJordan McGarry (Partizan)

Jordan McGarry has run Partizan Darkroom London since 2007. Her role involves
working with Partizan’s global roster of directors and applying their creative skill beyond
the world of music videos and TV commercials and into live events, digital and
interactive work and branded content. Recent projects have included Chris Cairns’s 3D
holographic projection live performance "Neurosonics Live"; Saam Farahmand’s
VideoPortraits Live and Timothy Saccenti’s pan-asia print, online and tv campaign for
Sony PS3 in 2009 as well as editorial content for online magazines including Wallpaper*
and Nowness.
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BMSaam Farahmand

Saam graduated from Fine Art at Goldsmiths in 2002, and has since gone on to direct
film in the context of art, music, fashion, television, performance, online content,
documentaries and advertising. The NME recently placed Saam in their ‘Future 50’ - a
list of ‘the bands, artists and innovators driving music forwards’ - calling him “the most
influential video director of his generation”. He has made music videos for artists
including Klaxons, Simian Mobile Disco, Hercules & Love Affair and Janet Jackson, and
a feature-length documentary with Soulwax. He is also doing experiential projects such
as the ‘physical music video’ installation he created for the band for The xx in early 2010.
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HELyndy Stout

Following 11 years as editor, Lyndy Stout is now editor-at-large of shots, the
international magazine and dvd which showcases cuttingedge commercial creativity.
She also edits a web based publication for London’s production industry the Beak
Street Bugle and a blog on new directors, youngdirectoraward.com. Previous lives were
as deputy editor of Creative Review and travel journalist.
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EStephen Whelan

Stephen Whelan currently works as Head of Marketing across Stink's network of
international production hubs where his key responsibility is to define and execute
strategic business development. Prior to joining Stink, Stephen held the post of Web
Editor for the leading European advertising magazine, shots, where he was instrumental
in developing the brand's online offering in addition to providing global trend monitoring
across music, fashion and art industries. Stephen is a regular contributor to Dazed &
Confused and has spoken at various international conferences and events with a focus
on the intersection of digital technology and contemporary culture.
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HPROGRAM_1/ SCREENINGS

International Advertising

The best 50 commercials from the UK and the latest commercial work including winners of
the 2010 Cannes Lions. (Free. Japanese subtitles.)

[JDates: 2010.07.31 (sat)-08.01 (sun)

[JPlace: the center for creative communications (CCC)

[JCapacity: 100 people per screening
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“APA Collection”

The 50 best UK commercials compiled by the Advertising

Producers Association (APA).
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shots"Cannes Contenders and Winners"

Compilation of the latest and best works including winning

works from this year’s Cannes Lions held June 21-26.
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HPROGRAM 2/ SEMINARS

The Latest from UK's Creative+interactive Agencies

Straight from the cross-over media capital of the world London, learn the latest creative
news directly from creative & interactive agencies. Film-centric branding contents and
social media command, 4 award-winning creatives will present the creative strategies as
we search for the latest in commercial communications.(English with Japanese interpreter.)
[]Dates: 2010.07.31 (sat)-08.01 (sun)

[JPlace: the center for creative communications (CCC)

Htviari

[partizan® 3 ~NTJ

7€ %—:Jordan McGarry (partizan)
[J% #A : 2010F7H31H(4)16:00-17:15
CE&:1004 (| /EER/TF19)

[V FHL I3 32T TR —%I30S . RRESLWVL BB EN S<FIB T 2MIETOX4 a2 ELT
HRPLPSBIEREEDZTOL T MUKHIED D F ICHFBEN-FREDIFEEERLHL.
22-Ty 7 ETFF FLE-OY—Sib Ya—h TV A RRER. N IIVESELEDFHIEEEL T,
ESELERMICEY) T [Partizan| D25 % BERBEEFEE JordanMcGarry #8193,
HMSession One

“Partizan”

[JPresenter: Jordan McGarry, producer; Partizan

[IDate/Time: 07.31 (sat), 16:00-17:15

[CICapacity: 100 people

Partizan is an internationally recognized production company whose roster of directors
include Michel Gondry and many other high-level talent. Partizan's Darkroom executive
producer, Jordan McGarry, will take you behind the scenes of Partizan and introduce their
application of directorial creativity in the realms of music video, television commercials,
short films, full-length films, viral campaigns and more.
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“Saam Farahmand”
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Creativity itself is constantly breaking new ground in part
due to the great changes today with the progress of
technology and changing media. And advertising on the
forefront of this new wave can be seen in international
award shows such as the Cannes Lions. In search for a
hint to break the current stagnation of Japan’s advertising
business, CCC will present screenings and an exhibition
of the latest commercial and promotional work. Also we
have invited 4 of the UK’s top creatives to participate as
we search for creative strategy and new paths in
promotional communications.
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HD ates:Opening Reception: 2010.07.30 (fri)
Screenings & Seminars: 2010.07.31 (sat)-08.01 (sun)
Exhibition: 2010.07.03 (sat)-08.07 (sat)

HP | ace:0Opening Reception:DEAMS FLEX-MUNCHEN (invitation only)
Screenings &Seminars:the center for creative communications (CCC)
Exhibition:the center for creative communications (CCC)

HMSession Two

“Saam Farahmand”

[JPresenter: Saam Farahmand

[JDate/Time: 07.31 (sat), 17:30-18:45

[ICapacity: 100 people

Saam has created much buzz with his music video direction works including Janet
Jackson’s "Feedback” music video as well as online with works such as “Viral Insanity”.
This popular film director will present his background, past works and introduce his latest
projects.
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M Session Three

“How to Create a Short Film and Get Shown at the Cannes Film Festival”

[JPresenter: Lyndy Stout; "shots

[[IDate/Time: 08.01 (sun), 13:00-14:00

[JCapacity: 100 people

Each year Straight 8 invites anyone around the world to make a three-minute film on just
one cartridge of super 8 film, then upload a soundtrack without having seen the film. There
are no retakes and no editing. Film-makers get to see their film for the first time at
screenings around the world including the Cannes Film Festival. Lyndy Stout shares her
conversations with successful directors on how they made their films and how to tell a good
story well in three minutes. Work will be showcased to inspire you to make your own film.
It’s easy and it’s fun.
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M Session Four

“Revolution in Fashion Advertising”

[JPresenter: Stephen Whelan; Stink Digital

[IDate/Time: 08.01 (sun), 14:30-15:45

[ICapacity: 100 people

This presentation will focus on the rise of digital technologies within the fashion industry,
looking at the impact and influence of the internet on the way in which style brands market
their products. From the high street (Diesel) to the catwalk (Alexander McQueen)
consumers are being offered a wide variety of new modes of engagement with fashion -
from interactive online catalogues to real-time webcasts of haute couture collections, digital
technology is revolutionising the way we look at fashion, injecting a whole new experiential
thread into the previous two-dimensional images in high-end magazines like Vogue and

Harpers.
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“the darkroom”

An audio-visual installation of short films, music videos, commercial work and more from 5
creatives of the darkroom, the experimental arm of Partizan. (free entrance)

[IDates: 2010.07.03 (sat)-08.07 (sat)

[JPlace: the center for creative communications (CCC) 1F, 2F, 3F

[JParticipating Creatives: Saam Farahmand, Chris Cairns, Max Hattler, Poppy de
Villeneuve, Timothy Saccenti

[Ithe darkroom

The Darkroom a division of Partizan production company, which has offices all over the
world. With the advancement of technology, it brings forth new ways of communicating a
brand's message with film production.
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HETimothy Saccenti

Timothy Saccenti is a director and photographer who lives in New York city and works
worldwide. His reputation for creating singularly unique, immersive, stylized worlds for
his subjects has put him in demand amongst industrywide leading edge musicians,
creative directors and fine art galleries. Timothy has created portraits of pop musicians
such as Erykah Badu and Pharrell and collaborations with seminal experimental record
labels including Warp Records and Domino. In 2008 he signed with world renowned
production company Partizan. His clients include Sony, Audi, Nike, Nikon, EMI, Flaunt
and Columbia.
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EChris Cairns

Chris likes describing sound visually. He studied graphic design at St Martins and after
college he entered the industry as a runner while making videos for his flatmate Tom
Vek. Those videos got him signed to Partizan. His short film featuring Shlomo and the
Scratch Perverts, Neurosonics Audiomedical Labs Inc was a huge viral hit and led to a
live performance of the concept. He lives in London.
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EMax Hattler

German experimental animator and media artist Max Hattler studied at Goldsmiths and
the Royal College of Art in London. Max Hattler’s films have been featured at hundreds
of festivals such as the London International Animation Festival, Videofestival Bochum
and included in the touring programmes of the European Media Art Festival,onedotzero,
and Resfest. Max has made music videos and tour visuals for several bands including
Basement Jaxx and The Egg, and he has performed live audio-visuals across Europe,
the Americas and Japan. He signed to Partizan Darkroom in May 2010.
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HMPoppy de Villeneuve

Poppy de Villeneuve graduated in 2002 with a BA in photography at the London
College of Printing. Her stills editorial work is featured regularly in American Vogue,
Esquire, Monocle, Art Review, British Vogue and most recently and the NY Times’ T
magazine. Group shows include most recently, "Music Loves you" (Colette gallery;
Paris), solo show "Strangers" (University of the Arts London/2007) and she was also
included in the Helsinki Biennale in 2008. Her first short film was for the New York
Times T magazine, shot at the Coachella music festival and titled ‘You are
Everywhere’.Poppy signed to Partizan in March 2010.
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Access to the center for creative communications (CCC)
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CCC is a 10-minute walk from JR Shizuoka Station north exit. (5 minutes by taxi.)
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Shizuoka City is only a 1 hour Shinkansen train ride from either Tokyo or Nagoya.
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T420-0853 #FFRMZEXEFH4%E165
tel:054-205-4750

e-mailiinfo@c-c-c.or.jp

website: www.c-c-c.or.jp/

M For more information on this event:

the center for creative communications (CCC)

4-16 Ote-machi, Aoi-ku; Shizuoka City 420-0853 JAPAN
tel:054-205-4750

e-mailiinfo@c-c-c.or.jp

website: www.c-c-c.or.jp/

About CCC

The center for creative communications (CCC) is a creative education facility which
opened in January 2008. With the keywords “Contemporary”, “Creative” and
“Communication”, CCC supports the exhibition, learning and business of contents
creators in fields such as moving image and design.
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